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Abstract 
Changed conditions of the global market demand changed employability skills and changed higher education 
activities for developing needed transferable competences. Foreign language and intercultural skills are one part of 
the necessary range of skills and competences of all graduates. But - almost the whole range of needed skills and key 
competences can be trained in foreign language courses for students of all disciplines through incorporated research 
projects by students. Through such projects of cooperation between students, employers, higher education institutes 
and different subject courses and a combination of need research, work placement, personal practical experience and 
implementation in course can be achieved most today’s market and European higher education competence 
achievement demands. 
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1. Introduction 
The influence of the various economic and other forces on the global level goes along with changed 
conditions for employability on the labor market. Companies need skilled graduates with transferable 
professional and key competences along with inevitable intercultural and linguistic skills. It raises a 
number of questions with respect to the identification of student’s employment related language needs in 
the current economic and educational context. 
The importance of foreign language and intercultural skills in the workplace are meanwhile brought to 
consciousness but the question about which languages and language skills and competencies in this 
context actually increase needs further research. Therefore sectoral and regional needs analyses and 
language audits are necessary steps for identifying the precise language communication needs of the 
workplace. 
Higher education programmes still do not prepare students enough for specific professional situations. 
In many cases the situations in which employees or graduates may need to use the target language are not 
identified. An additional problem of identifying the situations is the fact that the economy is in a process 
of change, which means that the demands of the workplace will almost inevitably evolve over time.   
It is clear that the needs of workplace communication are diverse but language training for the 
workplace needs to be built on tailored elements.  
This question was the starting point for a research of needs of the Macedonian enterprises and defining 
goals for foreign German language teaching for all students in higher education. From this research arise 
the idea to implement research by students in foreign language classes. The implementation is ongoing 
and tried at the moment on the faculty of tourism and hospitality in German language courses. 
Although English is the language most commonly used on the international market it is not enough to 
meet the demands of today’s business relations. Not knowing the language of business partners is a factor 
which can interfere in their mutual relations and enter into conflict with economic interests. 
“[...] the complex factors leading to success in business mean that the manager may never know 
whether it is successful use of the client's language that gets him the contract or not; all he can know is 
that if he loses the contract, not speaking that chap's language will have contributed to his failure.“(Ager 
80:22) 
Fig. 1 shows languages which companies have to acquire. It shows results of a study about the effects 
on the European economy of shortages of foreign language skills in enterprise (ELAN 2006:36): 
 
Fig. 1. Languages European firms need to acquire in the next 3 years 
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2. Link between enterprise needs, higher education and foreign language learning 
The required link between higher education, research and economy is highlighted in the European 
Commission Communication “The role of the universities in the Europe of Knowledge” (COM 2003). In 
this context of increasing European integration, in order to better meet linguistic needs in the economic, 
cultural, political and educational environment we need foreign language learning which is also linked to 
research and economy.  
The Bologna Process which refers to higher education is based on analysis of the current economic and 
geopolitical situation in Europe. It follows goals not only in a strict educational sense, but it arises from a 
vision of the role of higher education for the development of social and economic life of Europe. 
“Preparing graduates for the European labour market is regarded as one of the three most prominent 
driving forces of the Bologna Process. Together with the enhancement of academic quality, this 
constitutes the most frequently mentioned force behind the Bologna Process, according to the 
representatives of ministries, rectors' conferences and higher education institutions. Student associations 
also regard this as the most important driving force, together with the competitiveness of the national HE 
systems in the wider world.” (Reichert 2003:27) 
Analyses of the current economic situation in Europe regarding needed skills and capabilities of 
graduates have to impact HE (higher education) contents. European employers in a survey from 2010 
point out following skills and capabilities that higher education graduates should have in next 5-10 years: 
sector-specific skills 45%, basic skills such as being good with numbers, good reading and writing skills, 
computer skills 43%, communication skills 39%, team working skills 37%, analytical and problem-
solving skills 32%, foreign language skills 31%, ability to adapt to and act in new situations 25%, 
planning and organizational skills 22%, other 2% (Eurobarometer 304 2010:19). 
European employers demand actions of higher education to improve employability of their graduates 
(COM 2003). Relevant for this article are 3 of all 4 actions: 
• Include sector specific work placement as an integral part of the study program – 36% 
• Include practical experience in courses – 30% 
• Make course more relevant to the needs of employers – 18% 
Communication ability in multiple languages is considered as a central qualification of graduate 
students as an opportunity and a precondition of the ability to be prepared for the global labor market.  
Higher education foreign language courses for all students of all disciplines can and should prepare 
graduates not only in language competences in particular but also in developing almost all needed skills. 
It should also be the goal of other study subjects whatever. Therefore a desirable future is doing joint 
activities of different study subjects in cooperation with enterprises.  
A new type of relationship between languages, other academic disciplines and enterprises can be 
accomplished through joint interdisciplinary projects to develop context for research of needs, practice 
and implementation in courses by students. 
3. Research of needs in Republic of Macedonia for higher education language learning 
For the purpose of the dissertation a research of German language needs of small and medium 
enterprises in RM (Republic of Macedonia) and a research of the present situation in German language 
teaching in higher education for all students in all disciplines is ongoing. The research aims to provide 
research-based solutions in view of syllabus design for German language for students of all disciplines. It 
also aims to define the framework within which these solutions would be reached as a political, 
economical, cultural, professional and educational challenge. 
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The Macedonian economy is one of the smallest in Europe. Internationalization is necessary in the 
functioning of the Macedonian economy. High degree of integration of a country in the world economy is 
one of many prerequisites for rapid economic growth, but also his character. Foreign language 
competences are crucial for that integration. 
There are results of the pilot research which include results of the needs of the tourism service market. 
Full results are in work. In the pilot research 43 tourism service sector enterprises answered the 
questionnaire and were additionally interviewed: 98% of them have business contacts with foreign 
business partners or foreign guests and 72% have contacts with German speaking persons. 44% of the 
employees in the enterprises which have foreign contacts are included in the various business 
communications in a foreign language, but only 3% use German in contact with German speaking 
business partners or guests. 
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Fig. 2. Needed foreign language competences in tourism sector enterprises in Macedonia 
The results from the need research are comparable with results of similar studies in Europe. Results 
from the European survey conducted by Euro barometer in 2010 (EB 304 2010:12-13) among employers 
of all sectors with regard to the skills of graduates confirm the need to introduce foreign language 
instruction in higher education for students of all disciplines: 67% consider knowledge of foreign 
languages important for employment in their companies. Nearly 50% of the companies with significant 
international businesses identified knowledge of foreign languages as an essential skill for the future. 
Besides of the fact that the research is not completed as a result of the ongoing work mechanisms have 
already been built and used into the syllabus structures in order to create a coherent curriculum that 
embeds employability. It provides students with the opportunity to develop a detailed and in-depth 
knowledge and critical understanding of a range of selected areas and key issues relating to International 
Business and Tourism. 
While interviewing the companies with international business contacts they were asked whether they 
would be willing to accept students for work placement on workplaces were employees have contact with 
foreign business partners and whether students can give questionnaire and interview employees and also 
protocol needs and situations. 
Based on the answers the development of a data base of companies where students can do their work 
placement has been started. The data base consists information about the sector, possible work placement, 
262   Elena Cickovska /  Procedia - Social and Behavioral Sciences  44 ( 2012 )  258 – 264 
number of students they would be willing to accept, activities in which students can participate, activities 
were students can only watch and data companies would be willing to give by interviewing. 
4. Research of needs by students for and in higher education language learning 
As already mentioned before, while working on the dissertation the idea arose to let students 
participate in the research in order to increase their motivation and involvement to encourage the 
development of complementary skills and to meet recommendations of EHEA and employers integrate 
research of business practice in the course. 
For that purpose besides implementing results of the research in German language course I started with 
interviews with students have been started about their work placement, interest to participate in the 
research, implemented a voluntary project work for research of needs in the syllabus through which the 
questionnaire are used by students, results are reflected and presented in class and role play situations are 
proposed. The process is in the beginning with the goal to see how it works, what should be done, to find 
out how it can be extended and used for joint projects with other study subjects. Simultaneously the new 
data can be added to the data base of companies ready for cooperation. 
4.1. Methods of implementation of the research by students 
Within the project work with students based on the developed questionnaire for the research and the 
first experiences of students of the Faculty of tourism and hospitality in Ohrid who were on work 
placements in the service sector in positions where they had contact with a foreign language a new 
simplified pilot-questionnaire in Macedonian and German language for student use has been developed. 
The content of the questionnaire will not be final because it should tolerate changes through 
suggestions from students, through their experiences and needs they spot in practice and research. 
The questionnaire includes six question areas: 
• Questions about professional background of respondents 
• Questions about the background of the company 
• Questions about situations of need 
• Questions about written communication 
• Questions about oral communication 
• Questions about other skills need 
Students in work placements use the questionnaire, if possible the German questionnaire, write a 
portfolio about own used and needed skills and experiences, as well as situations of need and use, link the 
results in a report in the mother tongue and prepare and deliver an oral presentation in German. In the 
report they should also give suggestions of implementation in the class with regard to experienced or seen 
situations for work based and business communication role plays. The results will be incorporated in the 
course with scenario based learning and implementation of students personal experience into class. 
The Project is planned to be extended in other foreign language courses and after collecting enough 
information on and with other study subjects. 
The students need research training, instruction and knowledge to understand, carry out research 
activities, analyse data and review situations and personal experience, to discuss authentic case studies 
and develop role plays for the foreign language class related to real work situations. Some of these skills 
can be learned and practiced in other subject classes like statistics, mathematics, management of human 
resources, business administration, business management, sociology. 
Further with the dissemination, the results can be used to formulate a set of descriptors for foreign 
language and intercultural skills and competencies for professional situations in which foreign languages 
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are used and for the development of specific profession language teaching modules - in our case for the 
service sector.  
It is hoped that, by undertaking such a project, students will be able make the appropriate connections 
between their studies and the world of work, thereby further enhancing their employability skills. 
 
 
Fig. 3. Interdependence of the article issues on one glance 
5. Conclusion 
According to research and presentations of Tudor (2004) students who learn a second or third language 
tend to be more effective and sustainable students in whole. They acquire transferable skills of learning 
that go beyond certain foreign language competences. Through the implementation of a research project 
about the needs of language learning for the market with work placement and cooperation with 
enterprises in international business they can acquire transferable skills such as presentation skills, 
information management, time management, research skills and use of transferable strategies for lifelong 
learning. They can train a large part of the needed competences. The European Reference Framework for 
key competences for life long learning (2007) sets out eight key competences: Communication in the 
mother tongue, Communication in foreign languages, Mathematical competence and basic competences 
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in science and technology, Digital competence, Learning to learn, Social and civic competences, Sense of 
initiative and entrepreneurship and Cultural awareness and expression. 
Fig. 3 shows the interdependence of Enterprise need, required HE Actions by employers and actions to 
achieve them trough the Research Project by students incorporated in foreign language courses presented 
in this article. 
Meeting the needs of enterprises and the changed globalized market by educating graduates for 
employability can be accomplished only through active involvement of enterprises in the process. 
With this article we want to send a call to companies of the service sector to become more involved in 
cooperation with higher education institutes, professors and students and to participate in the development 
of the needed skills of graduates. 
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